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Your digital future awaits.

Welcome

Digital technologies have changed the way we  

work, live and communicate. We know this  

huge shift can pose challenges for your  

current role. We understand that advancing  

and progressing your future career is  

important toyou.

That’swhywehavedesignedaprofessionalcertificationthatcanmakea  

differenceinyour life. Industry aligned,itcanhelpyoustandout from the  

crowd and highlight your capabilities. It canboost your credibility. It can  

transform youintoaspecialistinyour field.

With 18,000 certified professionals across 100 countries, the Digital Marketing

Institutesetstheglobalstandard in digitalmarketingandselling.Weprovidea

certificationthatisdesignedbyexperts,tocreate experts.

Becomealeader in your industry bybecomingacertifieddigitalmarketing  

professional.



DID YOU KNOW?

95% of our certified  

professionals are currently  

employed and 81% were  

promotedafterearningtheir  

certification.
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The Digital Marketing Institute sets the global standard in  

digital marketing and selling certification. We have  

certifiedmoreprofessionalstoasingledigitaleducation  

standardthananyothercertificationbody.

We work with digital industry experts to design and develop standards that  

definethedigitalskillsandcapabilitiesrequired of today’sprofessionals.Our  

certificationsdeliverbestcurrentpractice,theoryandappliedskillsindigital,  

andarerecognizedandrespectedacrossall industry sectors.

Gainingacertificationfrom theDigitalMarketingInstitutewillensureyouhave  

theessentialskillsandknowledgeneededtoexcelasadigitalprofessional.

Throughaseriesof comprehensive,structuredmodulesyouwillknowhowto  

integratekeydigitaltacticsandpracticesintoyour marketingtechniquesand  

measure and iterate the success of your digital marketing strategy.

Our Institute-basedcertificationprogramsarecreditrated bySQAatLevel8on theScottishCreditandQualifications Framework  

(SCQF)and corresponds to Level 5 on the European Qualifications Framework(EQF). Validation of our programs with the SQA  

providesasecondarylevelof qualityassurance.Studentsarenotregisterednor certifiedbytheSQAaspartof theirprogram. SQA  

validationandcertificationdoesnottransfertopartner programs.
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DigitalMarketingInstitutecertifiedprofessionalsnowworkwithsomeof the

world’s leading brands.

Our Certified Professionals  

are Thriving
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Who is this professional certificationfor?

• Marketing Executives, Managers, Senior Management

• IT Managers

• Business owners

• Anyoneresponsiblefor developingand/or implementingadigitalmarketing

strategy for their organization

• Anyonelookingtopursueacareerindigital marketing

Thisprogram benefitsvarious levelsof skillandexperience,andwillempower  

youtomaximizetheimpactof your marketingthrough powerful digital tools.
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What will you learn?

Byearningthiscertification,youwillbeable to:

• Conductdigitalresearch,setbusinessobjectives for campaignsanddevelop

a targeted digital marketing strategy

• Buildandpublishawell-designedandhighperforming andoptimized

website aligned to your business goals

• Createandcuratecompellingandinnovativecontentthatdrives ROI

• Setup, optimize, create,executeandreport on organicandpaidad

campaignson Facebook,Twitter,LinkedIn,Instagram&Snapchat

• Boostyourwebsite’sorganicrankingbyoptimizing technicalon-pageand  

off-pageelements

• CreateandmanagepaidsearchcampaignsinGoogleAdWords anduse  

GoogleAnalyticstomeasureperformance

• UseGoogleAdWords tocreatedisplayandvideoadvertisingcampaignsand

adsusingavarietyof platforms toevaluatetheir impactand performance

• Designeffectiveemailsthatgenerateleads,retaincustomersandinspire

evangelists

• Set goals for your business and website, and understand howanalytics

toolsareusedtohelp measurement

• Useowned,accessed,desk,audience,competitorandsociallistening

research to create a how-to guide for all digital marketing activities
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How do you earn yourcertification?

Our globalnetworkof approved partners offer our professionalcertificationin  

digitalmarketinginavarietyof ways:

Instructor led

This ensures you can learn in a classroom-based setting through

group workshopsor lecturesfrom expertswithboththeoretical  

andreallifeexperienceof digitalmarketing.

Online

Youcantakeadvantageof our fully interactiveprograms with

24/7 accessto video lectures, slide presentations, practical  

exercisesandquizzesatyour ownpace.Asupportivestudent  

networkisalsoavailableto tapintoasandwhen required.

Blended

A mixture of instructor-led and online, this enables you to

combine the way you learn through web-based learning with  

traditional classroom methods.

Whateverwayyoudecideto learn,our networkof partners willhelpyou  

becomeskilledandcertified in therealmof digital marketing.
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Becoming a Certified Digital Marketing Professional  

will ensure you are equipped with the tools and  

skillsneededtocreateacohesive,effective digital

marketing strategy.

Therearetencomprehensivemodules in theprogram thatcoverallthe  

disciplinesinvolvedinbestpracticedigital marketing:
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1. DigitalMarketing Foundations

2. WebsiteOptimization

3. Content Marketing

4. Social Media Marketing

5. SEO

6. Paid Search

7. Display&VideoAdvertising

8. Email Marketing

9. Analytics

10. Digital Strategy

Modules
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“The learning doesn’t stop when  

you leave the lectures. If you’re truly  

passionate about what you’redoing  

there is a wealth of podcasts,blogs,  

books, webinars and other content  

online that will help grow your  

knowledge.”

Gavin O’Leary

CommunityManageratIntheCompanyof

Huskies

ReadGavin’sstoryat

digitalmarketinginstitute.com

https://digitalmarketinginstitute.com/students/alumni


MODULE 1

Foundations of Digital Marketing

TheDigitalMarketingFoundations modulewill  

introduce you to conducting digital research,  

setting business objectives for a digital campaign  

and preparing the foundationsfor developing  

atargeted marketing strategy.

It will help you identify the core principles  

andpurposesof digitalmarketing.Itwillalso  

explorethebuyer’sjourneyprocess,identify  

digital channels, the benefits of combining  

traditional and digital marketing and the  

principlesof 3imethodology.

Throughthismoduleyouwilldevelopclearand  

actionable objectives for a digital marketing plan.  

Itwillalsohelpyoutousedigitalresearch and  

social listening by looking at research concepts,  

platforms, tools and value the importance of  

industryandculturalresearch.

On completion, you will recognize how  

teamwork and roles can contribute to your  

digital marketing strategy and introduce the  

PROPELmodelasaframework for planning.

• CompetitiveResearch

• IndustryResearch

• CulturalResearch
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Teamwork

• Digital Marketing Industry

• Business Teams

• Shared Business Objectives

• RelationshipBetweenSalesandMarketing

• EffectiveCommunicationSkills

PROPELModel

• PROPEL

Topics covered include:

Principles of Digital Marketing

• Conceptsof DigitalMarketing

• The Buyer’s Journey

• TheMarketingFunction

• TheMarketingFunction&Buyer’sJourney

• Traditional and Digital Marketing

• DigitalMarketingInstitute3iPrinciples

• DigitalChannels

Developing Objectives

• Planning stage considerations

• SMARTObjectives

Digital Research

• AudienceResearch

• Audience ListeningTools



MODULE 2

Website Optimization

TheWebsiteOptimization modulewillexplore  

how to build and publish a well-designed,  

high-performingandoptimizedwebsitethatis  

aligned to your business goals.

Youwillusethekeycomponentsof webdesign  

to design, create and publish an effective  

website and choose the most suitable hosting  

optionbasedon budgetandbusinessgoals.

Attheendof theWebsiteOptimizationmodule  

you know how to improve user experience  

throughA/Btesting,mobile-firstdesignandUX  

andUIoptimization.

Thismodulewillhelpyouunderstandhow

to use your website for insight, tracking,  

measurementanddatacaptureusingmetrics  

and tools.

Optimize

• UXversusUI

• UXandUIPrinciples

• AssessUX

• ImproveUX

• OptimizeaWebsite

Measure

• WebsiteMetrics

• Evaluate a Website

• MonitorandReport
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Topics covered include:

Concepts

• WebsiteOptimization

• ThePurposeofWebsiteOptimization

• Components ofWebsiteDesign

Architecture

• WebsiteHostingOptions

• Build a Website

• CreateaLayoutForYourSite

Web Design &Content

• DesignPrinciples

• Mobile FirstDesign

• WebsiteCopy

• A/BTesting



MODULE 3

Content Marketing

The Content Marketing module will enable you to  

developtheknowledgeandskilsneeded

to plan and executea content marketing  

strategyin apersona-orientedanddata-driven  

way informed by business objectives, aligned  

with the buyer journey and overall marketing  

strategy.

You will understand the fundamentals of  

contentmarketingandhowto develop  

a strategy by conducting social listening,

competitor analysisand content audits. In  

addition,youwillknowhowtodeveloptarget

personasandhowtoselectthemostsuitable

CMS for your needs.

Toachievethisyouwillexploresociallistening,  

competitor analysis, target personas, content  

audit and Content ManagementSystems.

This module will enable you to create and curate  

compelling and innovative content. It will also  

help extend the value of your content and  

understand how to promote it across  

distribution channels and measure your content  

marketing ROI.

Content Marketing Concepts
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• Content Marketing

• TypesofContent

• Content Intent

• Community Management

• Content Marketing Strategy

Plan

• Content Goals

• Buyer Personas

• ContentTopics

• Content Calendars

• Content Management

Systems

Research

• SocialListening

• CompetitorAnalysis

• Content Audit

Create & Curate

• Content Creation

• ContentTypes

• Content Creation Tools

• Content Curation

• Content Curation Tools

• DefiningYourPersonality

• Brand Storytelling

• Content Personalization

Publish

• Content Platforms

• Content Seeding

• Content Scheduling

• Content Promotion

• ContentRepurposing

Measure Content Performance

• ContentMarketingROI

• Content Marketing Goals

• KeyMetrics &Tools

Topics covered include:



MODULE 4

Social Media Marketing

The Social Media Marketing module enables  

youtoapplysocialmediaconceptsandbest  

practicesto organic and paid marketing  

activitiestorun campaignsthatyieldROIand  

meet business objectives.

Youwillunderstandthefundamentalprinciples  

of social media marketing and identify key stages  

in the buyer’s journey. It will also help you  

identify the most influential social media  

platforms.

This module will help you explore the core  

features, tools and guidelines for setting up,  

optimizingandpostingon Facebook,Twitter,  

LinkedIn, InstagramandSnapchat.Itwillalso  

enable you to build, manage and sustain an  

active community on these socialnetworks.

You will also learn to apply paid concepts to  

inform the development of a social media  

marketing strategy. This will extend to reporting  

on ad campaigns across relevant channels  

usingadvancedandpaidadvertising tools.

Introduction to Social

• Concepts

• The Buyer’sJourney

• PlatformPrinciples

Facebook

• CampaignDevelopment

• Audience Insights

• AdsManager&AdAuctions

• FacebookCanvas
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Twitter

• Setup&Customization

• AdsManager&AdFormats

• CampaignDevelopment

• AdAuctions&Campaign

• Optimization&Analysis

LinkedIn

• Setup&Customization

• Page,Affiliate&Showcase

• CampaignDevelopment

• ContentAds,Sponsored

InMails

• Targeting&Analysis

Instagram

• PlatformPrinciples

• Instagramposts&AdFormats

• CampaignObjectives &Ad

Buying

• Analysis

Snapchat

• PlatformPrinciples

• 3VAdvertising,SnapAds,

Geofilters

• CampaignObjectives&

Ad Buying

• Analysis

Communities

• Concepts

• Community Management

Campaign Concepts

• CampaignDevelopment

• Objectives&Campaign

Analysis

Topics covered include:



MODULE 5

SEO

TheSearchEngineOptimization (SEO)module  

will enable you to build an organic search  

marketing strategy that brings the right kind of  

visitors to your website. It will help you  

understand how to boost conversions, stand out  

against competitors and ensure the best  

possibleROI.

Youwillgettogripswiththefundamentals  

ofSEOandsetobjectivestodrivetraffic and

generate leads. It willalsohelp you build an

SEOcontentplan basedon competitiveand

keyword research.

By the end of this module you will know how to  

boost organic search on your website using on-

page and off-page technicalelements and be  

able to measure the success of your overall SEO  

efforts.

Introduction to SEO

• PaidVersusOrganicSearch

• How Search EnginesWork

• Keywords

• SERPs(SearchEngineResults

Pages)
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Set SEOObjectives

• TypesofSEOObjectives

• Setting Objectives

Keyword Research

• TypesofKeywords

• How to ConductKeyword

Research

• TurningResearchinto

Content

Optimize

• TechnicalOptimization

• On-PageOptimization

• Off-pageOptimization

• SEO ActionPlan

Measure Performance

• TrafficSources

• TypesofSEOMetrics

• Measuring Success

Topics covered include:



MODULE 6

Paid Search

The Paid Search module will help you  

understand the fundamentals of paid search,  

howitdiffersfromorganicandthekeybenefits  

of both.

You will develop the knowledge and skil s  

neededtocreateandmanagepaidsearch  

campaignsinGoogleAdWords.Inaddition,  

youwillknowhowtooptimizepaid search

campaignsbyschedulingadsandsettingbid  

adjustments for audiences, locations, and  

devices.

As part of this module, you will explore how  

to measure the effectiveness of paid search  

campaignsthrough KPIs,conversiontracking  

andadvancedreportingusingGoogleAnalytics.

Manage

• Budget Management

• Bidding

• CampaignOptimization

Measure

• CampaignMeasurement

• Advanced Measurement

Certified Digital Marketing Professional

Topics covered include:

Concepts

• PaidVersusOrganicSearch

• Search Engines

• Benefitsof PaidSearch

• CampaignElements

Launch

• GoogleAdWords

• AccountStructure

• AccountElements

• KeywordResearch

• CampaignCreation



MODULE 7

Display & Video Advertising

TheDisplay& VideoAdvertisingmodulewill

equip you with the technical understanding

and skil s to build and maintain an effective

Display&Videoadvertisingstrategy.

Youwilllearnaboutthefundamentalconcepts  

ofdisplayandvideoadvertising,howtocreate  

a YouTube channel, manage video content and  

identify ad formats available for the Google  

Display Network andYouTube.

You will also learn how to create andmanage  

Display &Video Advertising campaignsin  

Google AdWords.

In order to optimize display and video  

advertisingcampaigns,youwillunderstand  

how to add targeting, re-marketingand

a bidding strategy to your campaigns. In  

addition, you will know how to analyze their  

effectivenessbypullingdetailedreportsin  

Google AdWords and GoogleAnalytics.

Concepts

• Concepts

• Platforms

• Advertising Buying

Mechanisms

• CampaignObjectives
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YouTube

• GoogleDisplayNetwork

• Display AdFormats

• Video AdFormats

AdFormats

• GoogleDisplayNetwork

• Display AdFormats

• Video AdFormats

Creation

• DisplayCampaignCreation

• Display AdCreation

• VideoCampaignCreation

• Video AdCreation

Target

• Targeting

• AudienceTargeting

• ContextualTargeting

• AdvancedTargeting

• TargetingExclusions

• Remarketing

• Bidding

Measure

• Metrics

• DisplayCampaignReporting

• VideoCampaignReporting

• GoogleAnalyticsReporting

• CampaignOptimization

Topics covered include:



MODULE 8

Email Marketing

The Email Marketing module will teach you the  

fundamentals of email marketing and how to  

strategize your delivery plan to test, optimize  

andreportontheperformanceofcampaigns.

This module will help you understand the  

fundamentals of email marketing and the  

impactof permissions,mobile,buyerjourney  

and marketing life cycle.

It will help you apply the core principles,  

techniquesandactionsfordevelopingahigh

performingemailmarketingstrategy.Itwill  

also ensure that you candesign effective  

emails that generate leads, retain customers  

and inspireevangelists.

In the creation of campaigns,you will know  

best practiceand explore email tests, metrics  

and statisticsto report and optimize a  

campaign. It will also help you to understand  

thetechniques,processandvalueof marketing  

automation.

Fundamentals

• KeyConcepts

• Inbound Email Marketing

• LegislationandRegulations
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EmailStrategy

• Email Strategy

• Email Service Providers

• DataCapture

• Contact Database

Email Design

• EmailComponents

• Audience

• SubjectLine

• EmailCopy

• EmailDesign

• Call toAction

• Images

Campaign Delivery

• EmailCampaignCreation

• DeliverabilityFactors

• CampaignDeliveryChallenges

• CampaignDelivery

Management

Testing &Optimizing

• Email Testing

• A/BTesting

• CampaignPerformance

• Optimizing

• Minimizing Bounces and

Unsubscribes

Marketing Automation

• MarketingConcepts

• Marketing Automation

Process

Topics covered include:



MODULE 9

Analytics

TheAnalyticsmodulewillhelpyouunderstand  

the basic concepts of using analytics in digital  

marketing frominitialset-uptoreporting.

You will be able to recognize the fundamentals of  

web analytics to draw actionable conclusions from  

data and create a Google Analytics account to  

gleaninsightsabouttrafficand audiences.

Through this module, you will set goals for  

the business and website learninghow to

use analytics tools to measure your KPIs and  

websiteperformance.Youwillalsobeableto  

differentiate between the reporting features  

for monitoringadigitalmarketing campaign.

This module will enable you to conduct analysis  

and reiteration ofcampaignsby gaining insights  

through tracking and assessing conversions,  

reporting technicalperformance of and  

reviewing KPIs.

• Technical Elements

• Benefits&Limitations

• Tracking

• Settings

• Integrating Marketing Tools
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Report

• ReportAreas

• Audience

• Acquisitions

• Behavior

• Conversions

Concepts Goals Analyze

• Web Analytics • What is a Goal? •

• Web Analytics Tools • Why Set Goals? •

• Measurement Plan • Setting Goals •

• Measuring Goals •

Set Up

Goals and Business KPIs  

TargetAudience Profile  

AnalyzingBehaviorReports  

Assessing Technical  

Performance

• Conversion Journey

Topics covered include:



MODULE 10

Digital Strategy

TheDigitalStrategymoduleusesthePROPEL  

planning model (Plan, Research, Objectives,  

Propose, Executeand Learn) to teach you  

how to design complex, long-term digital  

marketing strategies that service marketing and  

commercial objectives.

You will learn how to identify the core  

componentof strategyandthebenefitsof  

usingaPROPELmodel.Itwillalsohelpyou  

establish the foundations of a strategy from  

requirementstobudgetandownership.

Using a variety of research methods such as  

desk,audience,competitorandsociallistening,  

you will understand how to direct all your  

marketing activities.

This module will also enable you to set  

objectives for clear and measurable KPIs and  

prepareastrategicplanthatincorporates  

content, search and creative strategies.

At the end of this module, you will know how  

todevelopamediaplanandimprove

performanceandinsightthroughdataanalysis

and team work.

Concepts

• StrategyFundamentals

• PROPELModel
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Plan

• Concepts

• Expectations

• ROI

• Digital Audit

• DigitalResources

• Budgeting

• Ownership

Research

• Concepts

• Owned,Accessed&Desk

Research

• Audience&Competitor  

Research

• SocialListening

• Plan of Action

Objectives

• Concepts

• Success Outcomes

• KPIs

• Reviews

• Concepts

• Overarching Strategy

• Search Strategy

• DisplayStrategy

• ContentStrategy

• CreativeStrategy

• AssetDevelopment

• Connection Strategy

• Strategic Plan

Execute

• Concepts

• LaunchPlan

• Media Plan

• Success Indicators

• TheValueofSocial

Prepare

Learn

• Concepts

• Reporting

• ContinuousDevelopment

• Cyclical PlanningModel

• Teamwork

Topics covered include:



“I had lots of fun learning while  

being in a great environment. I  

learned so much and gained alarge  

amount of hands on tools fordigital  

marketing.”

Alexandra Nenadovic

JPMorgan,Chase&Co
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The assessment is based on a formal  

computer-based examination that will  

measure an individuals’ knowledge and digital

marketingproficiencyfollowingcompletionof  

theprogram.

The duration of the exam is 180 minutes.

Arangeof different question formats areused  

including Textbased Multiple Choice; Image-

basedMultiple Choice,MatchingandHotSpot  

questions.

Our computer-based examinations are  

deliveredthroughthePearsonVUEtestcenter  

network which comprises over 5,200 centers  

in 180 countries.

We choose to deliver our exams through  

PearsonVUEasitprovides studentswitha  

quality,consistentexamination,nomatter  

where they are in the world.

CertificationAssessment
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Asthe leading global certification body in digital marketing, the Digital  

MarketingInstituteprovides professionalswitharoadmap thatcantransform  

anddrivetheir careers.Our suiteof certificationsenablemarketersandsales  

professionals - at all stages of their career - to learn relevant and industry  

alignedskillsthatcanbeappliedtoanyroletodrivecareersuccess.

From understanding the essential fundamentals of digital marketing,  

professionals canprogress to learning more specialistskills in areas such as  

searchandsocialmedia.Formarketerslookingtomoveontoaleadershiprole  

or become an expert in digital marketing, our Postgraduate and Masters are  

theidealcertifications for anyonelookingtoexcelin the industry.

Certified  

Digital  

Marketing/  

Sales  

Professional

DiplomainDigital

Marketing

Diploma inDigital&

Social Selling

Certified  

Digital  

Marketing  

Specialist

SpecialistDiplomain

Search Marketing

SpecialistDiplomain  

Social Media  

Marketing

SpecialistDiplomain  

Digital Strategy&  

Planning

Certified  

Digital  

Marketing  

Leader

PostgraduateDiploma

in DigitalMarketing

Certified  

Digital  

Marketing  

Master

Masters inDigital  

Marketing

Certified  

Digital  

Marketing  

Associate

CertificateinDigital

Marketing

Certification

Roadmap
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Subject Matter  

Experts

Deliveredby industry leadingexperts,thiscertificationprogram willintroduce  

youtothemostrelevantandtransformativeaspectsofdigital marketing.

Our specialistproduct team work closelywith leading industry experts to  

create, review and update the certification learning outcomes on a regular  

basis.Thisensuresthatwhatyoulearnisinstantlyapplicabletoanyroleand  

aligned to the needs of industry.

SubjectMatter Expertscollaboratewiththe Digital Marketing Instituteon the

design and development of program materials, so your learning is shaped by

theirpracticalexperience,expertinsightandcasestudies.

Certified Digital Marketing Professional

88%of our certified  

professionalsworkinsenior  

roles or at management

level.

Alumni Survey2016



The Industry Advisory Council, representing the  

world’slargestandmostinfluentialdigitalbrands,  

validates all Digital Marketing Institute program  

content.

By providing expert review and recommendations on a regular basis, the  

Council ensures that graduates of the Digital Marketing Institute have learned the  

most up-to-date digital skills, core competencies and knowledge needed to  

thrive in their digital careers.

The Industry Advisory Council works with the Digital Marketing Institute to define  

the skillsagenda and address the global digital skills shortage. The Council  

ensures that our programs are developed in alignment with the digital  

economy’s most in-demand digital needs and skillsets.

Industry Advisory  

Council (IAC)

Validated by the Industry Advisory Council. Including members from:
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Digital Marketing Institute certifications are  

available through our global network of  

partners.

Approved and trained by us, our partners are licensed to deliver our  

certificationprogramsacrosstheU.S.,Europe,Asia,Africa,MiddleEastand  

LatinAmerica.WithSubjectMatterExpertstrainedbytheDigitalMarketing  

Institute, our global network of partners bring local knowledge to local  

marketstomakeearningyourcertificationasrewardingaspossible.

GlobalPartners

setting thestandard



For more information

www.doracrea.com | www.digitalmauritius.com

Call. 5442 1010 / 489 7010

info@doracrea.com
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“The importance of digital marketing  

has grown enormously in recent  

years, as online becomes the  

standard way of reaching large  

audiences. The Digital Marketing  

Institute has established itself as the  

leading authority in digital marketing  

and (our) strategic partnership will  

enable us to offer internationally  

recognized certification in digital  

marketing to our partners.”.

Bernd Taselaar CEO, EXIN


